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PERSONAL STATEMENT

Dr. W. Douglas Evans is Professor of Prevention and Community Health & Global Health in the Milken
Institute School of Public Health at The George Washington University. Dr. Evans has published over
200 peer-reviewed journal articles, books and book chapters on health education, communication, and
social marketing behavior change interventions. He has authored and/or edited four books, most
recently Social Marketing Research for Global Public Health from Oxford University Press in 2016.

Specifically, Dr. Evans’ work focuses on the translation of communication and marketing strategies
into intervention strategies to promote adoption of health behaviors and avoidance of health risk
behaviors, both in the United States and in LMIC worldwide. He studies digital health technologies,
including mobile phones and social media, and their application to changing health behavior. He applies
these methodologies to reduce health disparities and improve health equity.

In 2022, Dr. Evans founded the Behavioral Research Insights & diGital Health Technology (BRIGHT)
Institute at GW. The BRIGHT Institute supports research on digital health technologies and their
application to public health, promoting healthy behaviors, and preventing disease. Digital health
technologies include all digital media and devices, such as the internet, mobile phones, social media,
apps, SMS. The BRIGHT Institute supports faculty conducting research on the use of these technologies
as platforms for interventions, to conduct surveillance (infodemiology), and to evaluate the effectiveness
of new digital media as they emerge.

Dr. Evans has pioneered the design, evaluation, and translation of marketing and branding techniques into
public health practice. Since 1998, beginning with his work in tobacco control, he has developed health
branding as an extension and application of existing theories of behavior change, including the Social
Cognitive Theory and the Integrated Model. Specifically, Dr. Evans views brand equity, a multi-
dimensional higher order construct that represents the mental associations that consumers form with a
product, service, or behavior, as a mediator of behavior change. Dr. Evans has translated this construct
from commercial applications into public health and has validated a multi-dimensional scale for use in
intervention research in multiple domains of public health worldwide, including LMIC.

Dr. Evans has had multiple National Institutes of Health and Foundation funded grants involving the
design and evaluation of digital health interventions, primarily in non-communicable disease prevention
including cancer and tobacco control, and nutrition and physical activity promotion. He is currently
principal investigator of the National Cancer Institute grant entitled Digital Media for Cancer Control:
Randomized Controlled Trial and Dose-Response Effects (CA253013). This 5-year study (2020-2025)
will refine existing digital media exposure and dosage measurement techniques and conduct a series of
studies to evaluate the effects of anti-vaping and anti-smoking digital messages on young adult tobacco
use behavior.
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Dr. Evans is also MPI on a grant from the National Institute of Minority Health and Health Disparities
(NIMHD; MDO016829) to optimize and evaluate a previously developed mobile app to support
exclusive breastfeeding (EBF) among African American/Black (AA/B) mothers as an adjunct to
postpartum clinical care. Dr. Evans is leading an RCT to evaluate the app, entitled KULEA-NET (2022-
2024). The app has several innovative features: a) EBF educational entertainment-based videos and
testimonials from experienced AA/B mothers, and encouraging adoption and engagement with the
KULEA-NET platform; b) Micro-learning related to EBF; ¢) Support network communication tools; d)
Context-aware delivery framework; and e) a Virtual community support network bringing together AA/B
mothers and their partners, spouses, and family members to foster a community of mutual support.

Dr. Evans is also PI of a grant from the Bill & Melinda Gates Foundation to evaluate the gestational and
antenatal care (gANC) program in two states in Nigeria (INV-043363). This study is to conduct a quasi-
experimental evaluation of gANC answer questions about its effectiveness in different settings as well as
how gANC can be designed to be successful in different settings. The study will run from 2023-2025.

Dr. Evans is also co-I of a grant from NIMHD (MDO018296) entitled “Changing the Narrative on Firecarms
Violence: A Community Collaborative Intervention. “This intervention seeks to address one of the ways
that structural marginalization and racism fuel, over time, community-normative perceived life-course
and identity options for youth that highlight violence as an attainable means of gaining reputation, status,
efficacy, and tangible assets. This narrative reframing effort involves the identification of non-violent
alternative identities or “possible selves” that offer at least some of the benefits currently attributed to the
use of violence, dissemination of youth-generated media through multiple community channels that
highlight narratives and trajectories featuring these alternate identities, and commensurate support from
multiple community organizations to help youth pursue those alternative pathways. The combined
GWSPH and community team will conduct both phases in partnership with, and as part of the CLIF-VP
as a cooperative agreement.

Dr. Evans was PI on a recently completed a grant from the Bill & Melinda Gates Foundation (BMGF) to
design and evaluate the impact of a COVID-19 vaccination promotion social media campaign among
health care workers in Nigeria (INV-033413). This project used the Facebook and Instagram (Meta)
platforms to empower social influencers in Nigeria to promote the benefits of vaccination specifically
among health care workers and seeks to overcome vaccine hesitancy in this diverse population. Dr. Evans
led a 2-year impact evaluation (2021-2023) that used a novel social media recruitment and data collection
strategy and evaluate the dose-response effects of pro-vaccination social media on vaccine hesitancy and
COVID-19 vaccination rates in several large states in Nigeria.

Previously, Dr. Evans was PI of the BeFAB (Be Fabulous After Baby, with a dual meaning of Be Fit
After Baby) digital health intervention study (MD011652). The study aim was to implement and evaluate
the feasibility of a culturally informed BeFAB app for African American/Black women to address
postpartum weight. Findings indicate initial feasibility of recruiting postpartum African American/Black
women to participate in a digital healthy body weight program, which has significant potential to reduce
obesity health disparities in this population.

Previously, Dr. Evans led a quasi-experimental nation-wide evaluation of the Saleema initiative to
eliminate FGM in Sudan using a novel monitoring system that collects data on Saleema implementation
from all 18 states across Sudan and uploads data to a central repository for analysis. A 5-year evaluation
demonstrated Saleema was effective in promoting anti-FGM social norms. This effective program has
been adopted by the WHO and African National Congress for implementation across the continent.
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Previously, Dr. Evans also led a randomized pilot evaluation of HPV vaccination promotion in Rwanda,
which demonstrated that an edutainment approach increased knowledge and positive attitudes and beliefs
about vaccination. He also led a study on modern cookstove demand generation under funding from

the UK Department of Foreign Investment and Development (DFID). This project evaluated

4 interventions to generate demand for modern cookstoves, such as those using liquid propane gas
(LPG), in Bangladesh, Kenya, and Nigeria. Demand generation techniques from this project, such as
point-of-decision promotions and educational entertainment, are examples of the intervention strategies
employed in Dr. Evans’ research.

EDUCATION

B.A., Psychology/Philosophy, Reed College, Portland, OR, May 1984.
M.A., Cognitive Science, The Johns Hopkins University, Baltimore, MD, May 1988.
Ph.D., Cognitive Science, The Johns Hopkins University, Baltimore, MD, May 1991.

EMPLOYMENT
2008 to date The George Washington University, Milken Institute School of Public Health

Professor. Tenured Professor of Prevention and Community Health & Global
Health. Was founding director and developed curriculum for the Milken Institute
School of Public Health Master of Public Health online degree program
(MPH@GW), beginning Summer 2013. Program has current enrollment of
approximately 1,500 students. Teaches courses in health communication and
social marketing. Conducts sponsored research in the field.

Director. Behavioral Research Insights and diGital Health Technology
(BRIGHT) Institute: https://brightinstitute.gwu.edu/

2005 to 2008 RTI, Division of Health Promotion Research, Washington, DC.

Division Vice President. Directed a research division of approximately 125 staff
within RTI’s Statistics and Social Sciences group. Profit/loss responsibility for
annual budget of approximately $33 million. Conducted sponsored intervention
research and program evaluation. Supervised senior staff; provided technical
oversight on large-scale, multisite research and evaluation projects; and
collaborated with directors and senior staff in other RTI centers and programs.
Developed and supported RTI strategic plans and activities. Expert in evaluating
the effects of social marketing and health communications campaigns on health
behavior change. Specialized expertise in evaluating public health branding
strategies and brand equity among audiences exposed to health behavior change
interventions.

2003 to 2005 Research Triangle Institute (RTI), Center for Health Promotion Research,
Washington, DC.

Research Director. Directed a research center of approximately 55 research
professionals. See above Division Vice President description for details.
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2000 to 2003

1998 to 2000

1996 to 1998

1992 to 1996

1991 to 1992

American Institutes for Research (AIR), Health Communications Research and
Evaluation, Prospect Center, Silver Spring, MD. [Note: Prospect Associates
merged with AIR and became Prospect Center in April 2000.]

Managing Director. Managed a group of more than 20 research professionals.
Specialized in program evaluation and intervention research. Evaluated public
health behavior change interventions, mass media campaigns, health promotion
programs, and community-based programs designed to prevent or control health
risk behaviors. Developed new business; supervised senior staff; provided
technical oversight on large-scale, multisite research and evaluation projects; and
collaborated with directors and senior staff in health communications, public
health promotion, and information technology.

Prospect Associates, Research and Evaluation, Silver Spring, MD
Director (1998 to 1999). See AIR description above.

Vice President and Director (1999 to 2000). See AIR description above.

Quantum Research Corporation (QRC), Bethesda, MD.

Project Manager. Directed biomedical research data standardization and analysis
project funded by the Howard Hughes Medical Institute (HHMI). Coordinated
the development and implementation of data standards across QRC’s archival
database, financial, and World Wide Web projects with HHMI. Provided QRC
database and programming staff and HHMI staff with technical
recommendations regarding standards. Designed National Science Foundation
funded evaluation research studies. Analyzed data and produced findings for use
in grants policy decision-making. Provided technical input on QRC’s nationwide
surveys for National Science Foundation’s Division of Science Resource Studies
(SRS) and projects with the National Institutes of Health, Office of the Director.

Academy for Educational Development (AED), Washington, DC.

Research and Evaluation Officer. Managed research staff and supported projects
in AED’s Social Development division. Directed and collaborated on evaluation
of HIV/AIDS prevention education programs in schools funded by the Centers
for Disease Control and Prevention. Directed international evaluation studies in
Jordan (water conservation) and El Salvador (recycling and waste disposal) for
projects funded by the United States Agency for International Development.
Collaborated on a study of emergency room utilization behavior among Medicaid
patients for the Dayton Area Health Plan. Collaborated with the vice presidents
of management and development and research and evaluation to develop new
sponsored projects.

Westover Consultants, Inc. (WCI), Washington, DC.

Senior Program Analyst. Managed evaluation activities of the “Dissemination
and Utilization of the Results of Research and Demonstration Projects Supported
by the Administration on Children, Youth, and Families” (ACYF) contract.
Served as senior technical staff on program evaluation, writing technical and
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analytical reports, supervising staff, and assisting in business development.
Conducted analyses of replicability of research and demonstration projects,
focusing on the projects’ methodology and statistical evidence of effectiveness.

1989 to 1991 University of Maryland-Baltimore County, Catonsville, MD.
Visiting Lecturer. Taught courses in social science research methods to

undergraduates. Redesigned and taught a two-semester introduction to research
methods course and developed a new course on fundamentals of decision theory.

1987 to 1989 The Johns Hopkins University, Baltimore, MD

Research Assistant. Supported multiple grant-funded studies.
1985 to 1987 The Johns Hopkins University, Baltimore, MD

Teaching Assistant. Served as teaching assistant for undergraduate courses.
Graded student assignments. Lectured as assigned by Professor.

SOCIETIES AND HONORS
Instructor, Summer Social Marketing Institute, University of Lugano (Switzerland), 2022

Visiting Research Fellow, Sharjah University (UAE), 2022
Project Title: “Developing a Health Communication Research Agenda in the UAE”

Visiting Research Fellow, Northwestern University in Qatar, 2019
Project Title: “Design and Evaluation of Health Campaigns in the MENA Region”

Visiting Research Fellow, American University in Beirut, 2017
Project Title: “Health Branding in Low and Middle Income Countries.”

Visiting Research Fellow, University of Sydney, Australia, 2013 — 2015
Project Title: “Systematic Review of Global Obesity Prevention and Control Health

Communication and Social Marketing Campaigns.”

Strategic Communication and Evaluation Advisor, UNICEF, Communication for Development
(C4D) program, 05/2014 — present

Member, Board of Directors, International Social Marketing Association, 2017 — present
Organizing Committee Member, World Social Marketing Conference, 2015 — present
Associate Editor, BMC Public Health, 2018 — present

Editor-in-Chief, Health Communication & Informatics, International Journal of Environmental
Research and Public Health, 2018 — present

Current member of:
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American Psychological Association
American Public Health Association
International Communication Association
International Social Marketing Association
Society for Behavioral Medicine

Society for Prevention Research

Member, Centers for Disease Control and Prevention, Office of the Associate Director for
Communication (OADC) Advisory Workgroup

Member, Truth Initiative Campaign Expert Advisory Panel

Past member, Secretary of Health and Human Service’s Healthy People 2020 National Advisory
Committee (2007-2011)

Past expert panel member for the health marketing and health communication review of the Community
Preventive Services Taskforce

Past expert panel member for the Office of Women’s Health Best Bones Forever! Bone health campaign

Editor-in-Chief: International Journal of Environmental Research and Public Health (Health
Communication and Informatics section).

Reviewer/editorial board member for the following journals: American Journal of Public Health;
American Journal of Preventive Medicine; BMC Public Health; Journal of Adolescent Health, Journal of
Experimental Psychology: Applied; Journal of Health Communication, Obesity; Pediatrics;, PLOS One;
Social Marketing Quarterly.

Guest editor, Journal of Social Marketing, special issue entitled "Papers from the 5" World Social
Marketing Conference," Published February 2019

Current NIH Study Section: Community Influences on Health Behavior (CIHB) 2021-present.

Past NIH Study Sections: 1) CHLP ad hoc study section member (2009); 2) Standing study section
member for the Diabetes Translation Research Section (2010-2012); 3) Standing study section member
for the Health Literacy Special Emphasis Panel (2012-2014); 4) Study section member for NCI SBIR
Special Topic 342 (2016); 5) Study section member for NCI Global NCD Prevention Program (2016); 6)
Study section member for the NIDCR Oral Health Promotion Special Emphasis Panel (2016-present); 7)
NIMHD U54 Centers of Excellence Special Emphasis Panel (2018-present).

6) ADMINISTRATIVE DUTIES & UNIVERSITY ACTIVITIES

Departmental:
Program Director, Public Health Communication & Marketing (2008-2013; 2020-present)

Co-Chair of Health Behavior Search Committee, 2009 (result of search was hiring of current tenure-
earning, Assistant Professors Jeffrey B. Bingenheimer and Elizabeth Reed)

Member of Public Health Communication & Marketing Search Committee, 2010 (result of search was
hiring of current tenure-earning, Associate Professor Monique Mitchell-Turner)

Member of PCH Chair Search Committee, 2012

Member of Admissions Committee (2008-2013)

Member of Curriculum Committee (2008-2013)
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Member of Appointments, Promotion, and Tenure Committee (Chair, 2011-18)

MILKEN INSTITUTE SPH:

Program Director, MPH@GW Online Master of Public Health (2012-2015)
Member of Appointments, Promotion, and Tenure Committee (2014-2020)
Member of Admissions Committee (2009-2011; Chair 2010-11)

Member of Ethics and Conflict of Interest Committee (2016-present)

University:
Member of Healthy Campus Initiative Planning Committee (2008-2011)

Member of Research & Instructional Technology Committee (2008-2011)
Member of Study Abroad Committee (2008-2011)

Member of Academic Freedom and Ethics Committee (201 1-present)
Online Academic Integrity Committee (2014-present)

7) EDUCATIONAL ACHIEVEMENTS

(Since GWU appointment in 2008)

Courses taught:

Course number/title (courses Semester Credits | Role Enrollment

renumbered in Fall 2010)

PubH 363/Introduction to Public Health | Fall 2008 3 Instructor | 39

Communication & Marketing

PubH 394/Marketing Research for Spring 2009 | 3 Instructor | 18

Public Health

PubH 209.23/Public Health Branding Fall 2009 2 Instructor | 10

PubH 394/Marketing Research for Spring 2010 | 3 Instructor | 20

Public Health

PubH 6574/Public Health Branding Fall 2010 2 Instructor | 10

(was 209.23, approved by SPHHS as

permanent course)

PubH 6572/Marketing Research for Spring 2011 | 3 Instructor | 20

Public Health

PubH 6574/Public Health Branding Fall 2011 2 Instructor | 16

PubH 6572/Marketing Research for Spring 2012 | 3 Instructor | 24

Public Health

PubH 6574/Public Health Branding Fall 2012 2 Instructor | 18

PubH 6572/Marketing Research for Spring 2013 | 3 Instructor | 22

Public Health

PubH 6574/Public Health Branding Summer 2 Instructor | 17
2013

PubH 6572/Marketing Research for Spring 2014 | 3 Instructor | 20

Public Health

PubH 6503 (DE)/Introduction to Public | Spring II 3 Instructor | 30

Health Communication & Marketing 2014

PubH 6503 (DE)/Introduction to Public | Summer 3 Instructor | 38

Health Communication & Marketing 2014

PubH 6572 (DE)/Marketing and Spring 2015 | 3 Instructor | 21

Communication Research for Public
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Health

PubH 6503 (DE)/ Introduction to Public | Spring I Instructor | 71
Health Communication & Marketing 2016

PubH 6574/Public Health Branding Fall 2016 Instructor | 16
PubH 6503 (DE)/ Introduction to Public | Fall 2016 Instructor | 82
Health Communication & Marketing

PubH 6503 (DE)/ Introduction to Public | Spring Il Instructor | 98
Health Communication & Marketing 2017

PubH 6503 (DE)/ Introduction to Public | Summer Instructor | 70
Health Communication & Marketing 2017

PubH 6574/Public Health Branding Fall 2017 Instructor | 12
PubH 6503 (DE)/ Introduction to Public | Fall 2017 Instructor | 106
Health Communication & Marketing

PubH 6503 (DE)/ Introduction to Public | Summer Instructor | 72
Health Communication & Marketing 2018

PubH 6503 (DE)/ Introduction to Public | Fall 2018 Instructor | 114
Health Communication & Marketing

PubH 6574/Public Health Branding Fall 2018 Instructor | 12
PubH 6503 (DE)/ Introduction to Public | Summer Instructor | 75
Health Communication & Marketing 2019

PubH 6503 (DE)/ Introduction to Public | Fall 2019 Instructor | 116
Health Communication & Marketing

PubH 6574/Public Health Branding Fall 2019 Instructor | 14
PubH 6503 (DE)/ Introduction to Public | Spring 2020 Instructor | 95
Health Communication & Marketing

PubH 6503 (DE)/ Introduction to Public | Summer Instructor | 83
Health Communication & Marketing 2020

PubH 6503 (DE)/ Introduction to Public | Fall 2020 Instructor | 101
Health Communication & Marketing

PubH 6501/Program Evaluation Fall 2020 Instructor | 55
PubH 6503 (DE)/ Introduction to Public | Spring 2021 Instructor | 117
Health Communication & Marketing

PubH 6503 (DE)/ Introduction to Public | Spring 2021 Instructor | 174
Health Communication & Marketing

PubH 6503 (DE)/ Introduction to Public | Spring 2022 Instructor | 151

Health Communication & Marketing

New courses or programs developed:

Developed Online version of PubH 6572 (taught Spring 2015)
Developed Online version of PubH 6503 (taught Spring 2014)
Developed Online version of PubH 6574 (taught Summer 2013)

Developed PubH 391 (now 6574, first taught Fall 2009 as PubH 209.23)
Developed PubH 421/Advanced Topics Doctoral Seminar in Social Marketing Research and Practice
Developed specialization curriculum in Public Health Communication & Marketing for DrPH in Health

Behavior

Redesigned curriculum program guide for PHCM program for Fall 2010 to include new course

requirements

Developed curriculum program guide for the MPH@GW online MPH program for Summer 2013

Developed online version of PubH 6503, first taught Spring 2014
Developed online version of PubH 6572, first taught Spring 2015
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Students or post-doctoral fellows for whom you served as primary advisor
Elizabeth Spencer, graduated August 2008, thesis advisor.
Brynnan Wammack, graduated December 2008, thesis advisor.
Lindsay Hallett, graduated December 2008, thesis advisor.
Allison Shaffer, graduated August 2009, thesis advisor.

Janice Cunningham, graduated August 2009, thesis advisor.
Heather Pitorak, graduated August 2009, thesis advisor.

Nina Harrell, graduated August 2009, thesis advisor.

Emily Goodman (Exercise Science), graduated August 2009, reader
Tracy Bienenfeld, graduated December 2009, thesis advisor.
Heather Pitorak, graduated December 2009, thesis advisor.
Janice Cunningham, graduated December 2009, thesis advisor.
Valerie Fox, graduated May 2010, thesis advisor.

Silje Lier, graduated August 2010, thesis advisor.

Gerda Gallop-Goodman, graduated August 2010, thesis advisor.
Maureen Collins, graduated August 2010, thesis advisor.

Shrid Dhungel, graduated December 2010, thesis advisor.

Anna Dillingham, graduated December 2010, thesis advisor.
Luke Hall-Jordan, graduated May 2011, thesis advisor.

Katie Nafe, graduated May 2011, thesis advisor.

Kajal Patel, graduated May 2011, thesis advisor.

Linda Diep, graduated May 2011, thesis advisor.

Erin McEntee, graduated May 2011, thesis advisor.

Sarah Levine, graduated May 2011, thesis advisor.

Monika Luabeya, graduated May 2011, thesis advisor.

Julie Blechman, graduated May 2011, thesis advisor.

Shante Alerte, graduated May 2011, thesis advisor.

Elizabeth Osborne, graduated December 2011, thesis advisor.
Rachel Snider, graduated May 2012, thesis advisor

Hilary Boguski, graduated May 2012, thesis advisor

Lindsey Wolfe, graduated May 2012, thesis advisor

LeMia Jenkins, graduated May 2012, thesis advisor
Christopher Burton, graduated December 2012, thesis advisor
Sarah Leonard, graduated December 2012, thesis advisor

Janna van Hoven, graduated December 2012, thesis advisor
Kathleen MacDonald, graduated December 2012, thesis advisor
Monica Williams, graduated May 2013, thesis advisor

Jillian Pugatch, graduated May 2013, thesis advisor

LeMia Jenkins, graduated May 2013, thesis advisor

Amanda Tuffli, graduated December 2013, thesis advisor

Lori Flautner, graduated December 2013, thesis advisor

Megha Mirchandini, graduated December 2013, thesis advisor
Megha Hirani, graduated May 2014, thesis advisor
Twenty-eight online MPH students, graduated May 2015, academic advisor
Darien Mather, graduated December 2015, thesis advisor

Linda Brennan, graduated May 2016, thesis advisor

Shireesha Jevaji, graduated December 2016, thesis advisor
Jessica DeBakey, graduated May 2018, thesis advisor

Nora Sanzo, graduated May 2018, thesis advisor

Katherine Martinko, graduated May 2018, thesis advisor
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Jessica DeBakey, graduated May 2018, thesis advisor
Emileigh Clark, graduated December 2019, thesis advisor
Isheeta Bhatt, graduated May 2020, thesis advisor

Safeena Ahmed, graduated May 2020, thesis advisor
Meredith Hernlund, graduated December 2021, thesis advisor
Jillian Barton, graduated May 2022, thesis advisor

GWU Dissertation advising:

Vinu llakkuvan, doctoral candidate, dissertation committee member, graduated May 2018
Laurel Curry, doctoral candidate, dissertation committee chair, graduated May 2019
Andrea Johnson, doctoral candidate, dissertation committee member, graduated May 2020
Krishna Patel, doctoral candidate, dissertation committee member, graduated May 2022
Shaon Labhiri, doctoral candidate, dissertation committee member, graduated May 2022
Jiayan Gu, doctoral candidate, dissertation committee chair

Megumi Ichimiya, doctoral candidate, adviser

Alison Cuccia, doctoral candidate, adviser

Krishna Patel, doctoral candidate, adviser

Josepha Cabrera, doctoral candidate, adviser

External advising:

Jung-Sook Lee, awarded Ph.D. from University of Maryland 2009, dissertation committee member

Jeong-Kyu Lee, awarded Ph.D. from Pennsylvania State University 2010, dissertation committee member

Zandile Mchiza, awarded Ph.D. from University of Cape Town 2010, dissertation committee member

Amanda Dunlop, awarded Ph.D. from University of Auckland 2013, dissertation committee member

Nicholas Goodwin, awarded Ph.D. from University of Sydney 2016, dissertation committee member

Alexander Lithopoulos, awarded Ph.D. from Queens University (Canada), 2019, dissertation committee
member

Sharmilah Booley, Ph.D. candidate at University of Cape Town, dissertation committee member

Fatima Hoosen, Ph.D. candidate at University of Cape Town, dissertation committee member

8) CONSULTANT APPOINTMENTS

(Since GWU appointment in 2008)

1. Tobacco control research, National Opinion Research Corporation (NORC), 2012-present
(paid)

2. University of Arizona, Prevention Research Center, 2011-2012 (paid)

3. University of Sydney, 2011 (unpaid)

4, Centers for Disease Control and Prevention, National Diabetes Education Program, 2011-
2014 (unpaid)

5. National Institutes of Health, multiple consultancies to develop ‘state of science’ in health
communication and social marketing conferences and workshops, 2011-2014 (unpaid & paid)

6. The National Campaign to Prevent Teen and Unwanted Pregnancy, 2011-2019 (paid)

7. HIV/AIDS prevention global brand research consultant, Population Services International,
2008-2015 (paid)

8. Census 2010 Integrated Communication Program (ICP) media evaluation consultant,
National Opinion Research Corporation (NORC), 2008-11 (paid)

9. National campaign evaluation consultant, Prevent Child Abuse America, 2008-2013 (paid)

10. Internal Revenue Service (IRS) social marketing consultant, 2010-12 (paid)

11. Ketchum International brand research consultant, 2010 (paid)

12. Prevent Child Abuse America, 2008-present (paid)
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13. Ounce of Prevention Fund of Florida evaluation consultant, 2009-10 (paid)

14. University of Moscow, Social Advertising Laboratory, 2010 (paid)

15. Paul T. Bucci, LLC, evaluation consultant, 2012-present (paid)

16. Legacy for Health truth campaign evaluation advisory committee, 2013-present (paid)

17. UNICEF Communication for Development (C4D) Saleema campaign evaluation, 2014-2019
(paid)

18. United Nations Foundation, Global Alliance for Clean Cookstoves, 2016-2019 (paid)

19. Truth Initiative, brand research adviser, 2014-present (paid)

20. Social Norms Learning Collaborative (University of California, San Diego), 2020-present
(paid)

21. Hager Sharp, evaluation adviser, 2022-present (paid)

GRANTS AWARDED OR PENDING
(Since GWU appointment in 2008)

Grants Awarded:

Role: Principal Investigator

National Cancer Institute (NCI)

Project title (R01): Digital Media for Cancer Control: Randomized Controlled Trial and Dose Response
Effects

Grant number: CA253013

Funding: $3,198,170

Period: September 17, 2020 to May 31, 2025

Role: Multi-Principal Investigator

National Institute of Minority Health and Health Disparities (NIMHD)

Project title (R44): Knowledge and Usage of Lactation using Education and Advice from Support
Network (KULEA-NET)

Grant number: MD016829

Funding: $915,681

Period: September 25, 2022 to May 31, 2025

Role: Co-Investigator

National Institute of Minority Health and Health Disparities (NIMHD)

Project title (UO1): Changing the Narrative on Firearms Violence: A Community Collaborative
Intervention

Grant number: MD018296

Funding: $5,995,000

Period: September 25, 2022 to May 31, 2027

Role: Principal Investigator

Bill and Melinda Gates Foundation (BMGF)

Project title: Evaluation of the gANC program in Nigeria
Grant number: INV-043363

Funding: $999,999

Period: August 1, 2023 to July 31, 2025

Grants Completed:
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Role: Principal Investigator

Bill and Melinda Gates Foundation (BMGF)

Project title: Social media promotion of COVID-19 Vaccination and Uptake and Reduction of Vaccine
Hesitancy Among Health Care Workers in Nigeria

Grant number: INV-033413

Funding: $599,891

Period: July 1, 2021 to June 30, 2023

Role: Principal Investigator

National Institutes of Health (NIMHD)

Project Title: Fit4Mom: Digital Healthy Weight Program for African American Postpartum Women
Grant number: MD011652

Funding: $451,892

Period: September 26, 2017 to May 31, 2020

Role: Principal Investigator

Conrad R. Hilton Foundation

Project Title: Evaluation of the Living the Example Social Media Program for Prevention
Grant number: CPRR17110133220

Funding: $375,000

Period: August 1, 2016 to July 31, 2019

Role: Principal Investigator

UN Foundation/Global Alliance for Clean Cookstoves (GACC)

Project Title: Evaluation of Clean Cookstove Interventions in Bangladesh, Kenya, and Nigeria
Grant number: N/A

Funding: $1,950,000

Period: July 1, 2016 to June 30, 2019

Role: Principal Investigator

National Institutes of Health (NIMHD)

Project Title: Knowledge and Usage of Lactation using Education and Advice from Support Network
(KULEA-NET)

Grant number: MD012294

Funding: $150,000

Period: September 26, 2017 to August 30, 2018

Role: Principal Investigator

Girl Effect Foundation

Project Title: Evaluation of the Girl Effect Brand to Promote HPV Vaccination in 3 African Countries
Grant number: N/A

Funding: $570,000

Period: May 1, 2017 to April 30, 2018

Role: Principal Investigator (Multi-PI, Edberg), Director of Communication Core

Centers for Disease Control and Prevention

Project Title: Avance Center Project REACH (Racial and Ethnic Approaches to Community Health)
Grant number: DP14-1419PPHF14

Funding: $5,000,000

Period: October 1, 2014 to September 30, 2018
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Role: Principal Investigator

UNICEF/UNFPA

Project Title: Evaluation of the Saleema Communication Initiative in Sudan
Grant number: 2014-4315760

Funding: $522,000

Period: January 1, 2014 to December 31, 2018

Role: Investigator, Director of Communication Core (Edberg, PI)

National Institute for Minority Health and Health Disparities, National Institutes of Health

Center Title: NIMHD Exploratory Research Center on Latino Immigrant/Refugee Health Disparities
(Avance Center)

Grant number: MD006898

Funding: $4,800,000

Period: July 1, 2012 to June 30, 2017

Role: Investigator, Director of Communication (Spielberg, PI)
Centers for Medicare and Medicaid Services

Project Title: HIV/STI Testing and Prevention at Home (PAH)
Grant number: 1C1CMS331343-01-00

Funding: $16,000,000

Period: September 1, 2014 to August 31, 2016

Role: Principal Investigator (Multi-PI, Lantz)

Patient-Centered Outcomes Research Institute (PCORI)

Project title: “Testing Message Frames About the Preventive Services Task Force”
Grant number: 11P2P1000548-01

Funding: $960,000

Period: July 1, 2012 to June 30, 2015

Role: PI

United States Army Medical Research and Materiel Command (USAMRMC)

Telemedicine and Advanced Technology Research Center (TATRC)

Project title: “Development of a Mobile Health Research Framework and Evaluation of the Text4baby
Pilot Program”

Grant number: VVS1XVI1.H-10-2-0142

Funding: $360,000

Period: September 22, 2010 to December 31, 2013

Role: PI

Washington Hospital Center (subaward as independent evaluator from United States Department of
Health and Human Services (USDHHS), Office of Adolescent Pregnancy Prevention (OAPP))

Project title: “Teen Alliance for Prepared Parenting - SPIN AFL Demonstration Project”

Grant number: 1 APHPA006064-01-00
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